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Social media manager in the Marketing 
and Communications Department

Co-ordinate campaigns and content for 
the University of Bath. 

Work with marketing teams and press 
office to amplify research, student and 
staff stories across social media

Share pictures of ducks

About me



Agenda

• What do you want to use social media for?

• A guide to using social media sites

o Twitter

o LinkedIn

• Understanding your audience

• Creating content (videos, blogs, photos)



Why do we want to use social media?

Who are we speaking to?

What social media platform should we 
use?

What do we want to achieve?





• Microblogging platform (280 characters)

• Broadcast a message to people that choose to 
follow you

• Public conversations

• Private conversations 

What is Twitter?



• See relevant information from people and 
organisations 

• Share information that interests them

• Follow people with the same interests / job

Why do people use Twitter?



Academics on Twitter



• Setting up a profile

• Your timeline

• Writing a tweet

• Sharing a tweet

• Uploading content

• Using hashtags 

Twitter



• Hashtags are the Dewey Decimal of 
social media

• Categorise content through clickable 
links

• Allows you to find followers, 
conversations on the same topic

• Publicise content through existing 
hashtags

Hashtags





• Professional social network (Facebook, for work)

• Connect with peers and colleagues

• Share news about your work or industry

What is LinkedIn?



• Job hunt and collaborate

• Raise their profile within an industry

• Network and develop professional relationships

Why to people use LinkedIn?



• Setting up a profile

• Your timeline

• Writing a update

• LinkedIn articles

LinkedIn



42%

39%

39%

33%

27%



• Users are protective of their 

online space 

• Users want information that 

adds value to their online time

• Users want information that is 

relevant to their interests

About the audience…





• Social media allows people to 
create emotional connections

• Emotional social media can 
generate credibility, trust and 
expertise

Getting emotional





What will you talk about on social 
media?

Why would your audience be 
interested in this?



• Provide a way to talk about key 
messages in an engaging way

• Appeal on an emotional level

• Generate emotional connection 

Sharing messages via stories



What news do I have coming up?

What events do I having coming up?

What are my colleagues working on?

What’s in the news / trending that I could comment on?



• Blogs

• Video

• Photos

How can you tell these stories?



There are a number of different blogging options 
available:

• University blog 

• The Conversation 

• LinkedIn pulse

Share insights, expertise, explore a topic, 
advertise an event

Blogging



https://theconversation.com/alan-turing-visionary-
war-hero-and-the-only-choice-for-the-50-note-
106470

http://blogs.bath.ac.uk/iprblog/2018/11/08/the-
finnish-basic-income-experiment-correcting-the-
narrative/

https://theconversation.com/alan-turing-visionary-war-hero-and-the-only-choice-for-the-50-note-106470
http://blogs.bath.ac.uk/iprblog/2018/11/08/the-finnish-basic-income-experiment-correcting-the-narrative/


• Use plain English

• Paragraph breaks with subheadings to help readability

• Shorter sentences are easier to scan (hemingwayapp.com) 

• Stand-out items (bullets, lists, rich media)

• https://www.bath.ac.uk/guides/writing-for-the-web/

Top tips 

http://hemingwayapp.com/
https://www.bath.ac.uk/guides/writing-for-the-web/


• Video will account for 80% of internet traffic in 2019

• 28% of smartphone users watch a video at least once a 
day

• Add personality / emotion to a story

• Capture interesting moments (FOMO)

Video



Video examples



• Clean your lens

• Turn on ‘Do Not Disturb’ / Airplane

• Keep bright light in front of you

• AF/AE lock / tap on the screen to focus

• Film somewhere quiet

• Soundbites

• Head and shoulders framing

• Background (data protection/bins)

Vlogging



• Who are you and what do you do?

• What excites you about your work?

Video filming



• Videos that tell a story or 
communicates key messages

• Short (30 seconds – 1 minute)

• Minimal text





Images

• Social media is a visual 

platform

• Images grab attention

• Increase message recall



Where to find images: 

• Always try to include an image where you can

• Camera roll (new or old)

• Image from a blog

• Image from the University resources 
(fotoweb)

• Create your own (Canva)

Images



Planning

• Social media is made up of 
consecutive stories

• Content calendar helps to keep 
activity consistent

• Ensure you’re talking about the 
right things





Key takeaways

• What’s the most useful thing 
you’ve taken from today’s 
session?

• What are the next steps?



Further reading



t.m.mason@bath.ac.uk

@totmac

/in/tommmason

Any questions?

mailto:t.m.mason@bath.ac.uk

